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Abstract

Both the private and public sectors often use discrete choice experiments (DCEs) to
determine preferences, forecast decisions, and estimate willingness to pay. This research tests
how complexity, in terms of the number of attributes and number of alternatives affects
consumers’ use of heuristics, which lead to selective information processing. Specifically, we
analyze the effect of visual attribute and alternative non-attendance on respondents’ choices in
DCEs. The findings suggest that non-attendance can occur for single attributes and for entire
alternatives. Furthermore, the results show that increasing alternative-based task complexity
makes participants in DCEs less likely to ignore attributes, but instead make trade-offs among all
attributes, which is not necessarily true for attribute-based task complexity. Finally, accounting
for the visual attribute and alternative non-attendance in choice modeling influences the
estimates.
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