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[nireduciion Meiihodls Recommendlanions
The Michigan / Grand River Avenue Cor-  eHistorical research * Complete streets analysis * Conduct an open space feasibility study
ridor extends from the Michigan Capitol <Census data collection * Mapping that would review existing policies for
Building in Lansing to the Village of Web- < Walking survey and photographs *Retail gap analysis the creation and preservation of open
berville. As such, Downtown Webbeville ¢Land use and business inventory * Consumer preferences analysis space; and possibly an open space plan
1s key to the corridor’s vitality. The goal  eParcel and streetscape assessment e Community mnput within the master plan.
of the project 1s to develop a strategic plan
that may... =
e Revitalize downtown Webberville Fﬁﬂ@][l
* Promote sustainability * Most parcels within the study area were e¢Pedestrian and cyclist infrastructure
*Strengthen the community found to be in good condition within the downtown 1s adequate; how-
*Retain existing residents and businesses  *Streetscape was present and consistent  ever, sidewalk connectivity in the rest of
throughout study area the Village 1s lacking orebo park ot comer of Clork Strect and Granc
* Webberville 1s easily accesible via [-96; < There 1s market opportunity in many re- River Avenue
a commuter bus and a demand-respon-  tail categories, particularly auto & parts » Consider the implementation of a park-
sive transit option are available dealers and general merchandise stores ing management plan in order to im-
-There 1S much traffic Volum.e in Webber- <The consumer base of dowgtqwn Web- prove the parking composition of the
ville that 1s not currently going through  berville 1s middle-class tamilies downtown area and ensure the enforce-
the downtown ment of existing parking regulations.
Location of Webberville * Improve the sidewalk network outside

the downtown by filling 1n the gaps, 1n

W@bMﬂﬂ@ PF@@H@ order to increase pedestrian safety and

The first settlers in Webberville arrived 200 encourage residents to walk to down-
hundred years ago from Detroit. Today, the town.

Village can be described as a small bed- * Conduct a branding study, which would
room community 1n a rural setting. involve the creation of a brand around a

unique asset of the Village 1n order to at-
tract both new residents and visitors.

1272
Streetscape at corner of Bicycle lanes and parallel
Land use map of downtown Webberville Main Street and Grand River parking on Grand River AC kﬂ OWl e d g emen TS
Avenue Avenue We would like to thank the Tri-County Regional Plan-

ning Commission, the Michigan State University Ur-
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ban and Regional Planning Department, the Village

Year Time to work oeation on Grand Missing connectivity | [Becomea place where | L of Webberville Downtown Development Authority,
(AbOVE) Total populat'ion, 1960-201 0}. Time to work Rivar Avenue and Strong existing local Lack of parking and uniformity of residents come for and streetscape Competition from Outdated zoning . . .
(BE/OW) Other Webberville CIUiCkaCtS. source: U.S. oroximity to 1-96 business enforcement Tiigcj:;\r/fglks and street E\L/l(;r:]t:ssshopping or throughout Village other communities  ordinance and Vlllage I‘eSIdentS We Would aISO llke tO person_
Census, ACS P EOT:tiorCof tthe ; ot (B s Lack of a variety of IIixplimsign of iazeb? :Nalking o; biirfhtrail . Lf:\ck of Webl?erville ally thank Harmony GmaZGI, Dr RCX LaMOre, Dr
streetscape ultural Center an <rmall businesses ark and creation o oc?nnec Wi e igh taxes sgn near major Zenla Kotval and Jason R an COX for thelr Contlnual
M e d |a NAda ge 3 5 6 yea I'S e Inability to attract Perceived lack of o pusnesspert Lack of collaboration e ’ y
- - : -(I:-Zr?t(rsaa‘lzpjt;:ep:rrxz o4 ;;ZEEZ:%ITS Business residents or visitors on communication Z;Z?ot:ir:rffe\::le and il\rlmliii;kt?\?ensgtzn;romote with the school, gUIdance and Supp OI’t.
M e d Ia n h O u Se h O I d In CO m e $5014 1 7 unique identity Park and Golf Course week.ends and between _SChOOI and business development businesse's, and
(y evenings community community
U nemployment rate 5.98% SWOT analysis from the public workshop held on February 18, 2013 This project is supported in part pursuant to the receipt of financial as-
Housing vacancy rate 16.30% sistance to the MSU Center for Community and Economic Development
from the United States Department of Housing and Urban Development

(HUD). The statements, findings, conclusions, and recommendations are

solely those of the authors and do not necessarily reflect the views of any
federal, state agency or Michigan State University.
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