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Agriculture (USDA) civil rights regulations and policies, this

institution is prohibited from discriminating on the basis of race,
color, national origin, sex, age, disability, and reprisal or retaliation
for prior civil rights activity. (Not all prohibited bases apply to all
programs.)

I n accordance with Federal law and U.S. Department of

Program information may be made available in languages other
than English. Persons with disabilities who require alternative
means of communication for program information (e.g., Braille,
large print, audiotape, and American Sign Language) should
contact the responsible State or local Agency that administers
the program or USDA's TARGET Center at (202) 720-2600 (voice
and TTY) or contact USDA through the Federal Relay Service at
(800) 877-8339.

To file a program discrimination complaint, a complainant should
complete a Form AD 3027, USDA Program Discrimination
Complaint Form, which can be obtained online, from any USDA
office, by calling (866) 632-9992, or by writing a letter addressed
to USDA. The letter must contain the complainant’s name,
address, telephone number, and a written description of the
alleged discriminatory action in sufficient detail to inform the
Assistant Secretary for Civil Rights (ASCR) about the nature and
date of an alleged civil rights violation. The completed AD-3027
form or letter must be submitted to USDA by:

mail:

U.S. Department of Agriculture

Office of the Assistant Secretary for Civil Rights

1400 Independence Avenue, SW

Washington, D.C. 20250-9410; or

fax:

(833) 256-1665 or (202) 690-7442;
email:

program.intake@usda.gov.

This institution is an equal opportunity provider.
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onforme a la ley federal y las politicas y regulaciones de

derechos civiles del Departamento de Agricultura de los

Estados Unidos (USDA), esta institucion tiene prohibido
discriminar por motivos de raza, color, origen nacional, sexo, edad,
discapacidad, venganza o represalia por actividades realizadas en el
pasado relacionadas con los derechos civiles (no todos los principios
de prohibicién aplican a todos los programas).

La informacién del programa puede estar disponible en otros idiomas
ademas del inglés. Las personas con discapacidades que requieran
medios de comunicacién alternativos para obtener informacion

sobre el programa (por ejemplo, Braille, letra agrandada, grabacion

de audio y lenguaje de sefias americano) deben comunicarse con

la agencia estatal o local responsable que administra el programa

o con el TARGET Center del USDA al (202) 720-2600 (voz y TTY) o
comunicarse con el USDA a través del Servicio Federal de Transmision
de Informacion al (800) 877-8339.

Para presentar una queja por discriminacién en el programa, el
reclamante debe completar un formulario AD 3027, Formulario de queja
por discriminacion del programa del USDA, que se puede obtener

en linea, en cualquier oficina del USDA, llamando al (866) 632-9992,

o escribiendo una carta dirigida al USDA. La carta debe contener el
nombre, la direccién y el nimero de teléfono del reclamante, y una
descripcion escrita de la supuesta accion discriminatoria con suficiente
detalle para informar al Subsecretario de Derechos Civiles (ASCR,

por sus siglas en inglés) sobre la naturaleza y la fecha de la presunta
violacién de los derechos civiles. La carta o el formulario AD-3027
completado debe enviarse al USDA por medio de:

correo postal:

U.S. Department of Agriculture

Office of the Assistant Secretary for Civil Rights

1400 Independence Avenue, SW

Washington, D.C. 20250-9410; o

fax:

(838) 256-1665 0" (202) 690-7442;

correo electrénico:

program.intake@usda.gov.

Esta institucion ofrece igualdad de oportunidades.
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Agenda

e 10:00: Welcome and Introductions

* 10:10: Short Presentation: Covid-19’s impact on
tourism, current trends

* 10:20: Breakouts
* 10:50: Report out and wrapup
* 11:00: Adjourn
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Introductions!
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Personal Health Concerns

Average Level of Concern About Personally Contracting Coronavirus

(on an [0-point scale from “Not at all concerned” to “Extremely concerned”)

Personal concern about 10:0
contracting the virus is at a
8.0
6-week low (6.7/10.0).
6.0
4.0
20
0.0

March [3-15 March 20-22 March 27-29 April 3-5 April 10-12 April 17-19 April 24-26

Question: Thinking about the current coronavirus situation, in general, HOW CONCERNED ARE YOU PERSONALLY about contracting the
virus? (Please answer using the scale below)

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,253, 1,238 and 1,208 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12, 17-18
and 24-26, 2020)

Destination ¢Ana[y5t5

O YOUR RESEARCH
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Perceived Safety of Travel Activities

8

Perceived Safety of Travel Activities
(% saying each is “Safe” or “Very safe™)
The perceived safety of large

events like professional sports

games and live performances o
remains low but continues to
improve. o | “ ‘l
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Question: At this moment, how safe would you feel doing each type of travel activity?

(Base: Waves 5-7. 1,263, 1,238 and 1,208 completed surveys. Data collected April 10-12, 17-19 and 24-26, 2020)

Destination ¢Ana[y5t5

00 YOUR RESEARGH
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Excitement About Taking a Weekend Getaway

Average Level of Excitement About Taking a Weekend Getaway Next Month

(on an 10-point scale from “Not at all excited” to “Extremely excited™)

Excitement levels to take a 100
getaway in the next month
8.0
are depressed but at a 5-
week high (4.7/10.0). 6.0
4.0
) I I I I
0.0

March 13-15 March 20-22 March 27-29 April 3-5 April 10-12 April 17-192 April 24-26

Question: Imagine that a good friend (or close family member) asks you to take a weekend getaway with them sometime in the next month.
How excited would you be to go? (Assume the getaway is to a place you want to visit)

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,253, 1,738 and 1,208 completed surveys. Data collected March 13-15, 20-22, 27-28, April 3-5, 10-12, 17-1% and
24-26, 2020}

Destination € Analysts
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Staycations as a Replacement for Vacations

Americans Who Will Take a Staycation
Instead of aVacation

100%
Agreement about
staycationing is at a 3-week 80%
low (49.3%).
60%
24.8% 8.8%
40% . _ 22.6% I e
17.4% '
) I I I I I I
0%
March 13-15  March 20-22  March 27-29 April 3-5 April 10-12 April 17-19  April 24-26

® Agree = Strongly agree

Question: How much do you agree with the following statement?
Statement: Because of the coronavirus, I'll probably take a staycation(s) this summer rather than a vacation(s).

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238 and 1,208 completed surveys. Data collected March 13-15, 20-22, 27-28, April 3-5, 10-12, 17-19
and 24-26, 2020)

Destination € Analysts
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Road Trips and Travel Outside the United States

The percent who will take more road trips this year to avoid air travel (37.6%) and the percent who will avoid travel outside

the United States (77.8%) are both at 6-week lows.

Americans Who Will Take More Road Trips
to Avoid Airline Travel

100%
80%
0%

40% 14.1%
13.3% 119% 12.1% 12.8% 13.6% 10.8%
20

0% I I I I I I

March 13-15 March 20-22 March 2729 April 3-5  April 10-12  April 17-19  April 24-26

S

w Agree  Strongly agree

Question: How much do you agree with the following statement?
Statement: Because of the Coronavirus, I'll probably be taking more road trips this year to
avoid airline travel.

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238 and 1,208 completed surveys.

Data collected March 13-15, 20-22, 27-28, April 3-5, 10-12, 17-19 and 24-26, 2020)

Destinationéﬁna[ystE

D0 YOUR RESEAREH

100%

20%

0%

Americans Who are Unlikely to Travel Outside the U.S. Until
the Coronavirus Situation is Resolved

57 7% 627% 62.8% 622% 61.6% 60.1% 50.8%

March 13-15 March 20-22 March 27-29  April 3-5 April 10-12  April 17-19  April 24-26

W Agree  Strongly agree

Question: How much do you agree with the following statement?
Statement: | will be unlikely to travel outside the United States until the Coronavirus
situation is resolved.

(Base: All respandents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238 and 1,208 completed surveys.
Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12, 17-19 and 24-26, 2020)

Fage 11
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Changing the Types of Destinations Americans Choose to Visit

The percent who say they will
change the types of travel
destinations they choose to visit
is back down to 30.7% from a
high of 39.3% on April 10th,

Destination ¢£‘maly5t5

00 YOUR RESEARCH

60%

40%

20%

0%

Americans Who Expect to Change the Types of Destinations

They Choose toVisit
39.3%
36.2%
29.0% 30.7%
March 27-29 April 3-5 April 10-12 April 17-19 April 24-26

Question: When the coronavirus situation is resolved, do you expect that you will change the types of travel

destinations you choose to visit? (Please think about changes you might make in the SIX (6) MONTH period after
the coronavirus situation is resolved)

(Base: Waves 3-7. 1,201, 1,216, 1,263, 1,238 and 1,208 completed surveys. Data collected March 27-29, April 3-5, 10-12, 17-19 and 24-26, 2020)

| Page 12
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Avoiding Crowded Destinations

Americans Who Expect to Avoid Crowded Destinations

After the Coronavirus Situation is Resolved
Over half of American travelers

continue to say they will avoid 60% 55.7% 56.3% 53.9%
crowded destinations when 49.8%
they travel again.
40%
20%
0%
April 3-5 April 10-12 April 17-19 April 24-26

Question: Do you expect that you will avoid any of the following in the SIX (6) MONTH period immediately after
the coronavirus situation is resolved? (Select all that would complete the following sentence for you) 1 will most
likely avoid

(Base: Waves 4-7. 1,216, 1,263, 1,238 and 1,208 completed surveys. Data collected April 3-5, 10-12, 17-19 and 24-28, 2020)

Destination #ﬁnaLyStE
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Lifestyle Priorities

® High priority Essential priority

Looking at their lifestyle priorities over Staying safe from infection S0 i
Emotional well-being _ 30.4%
Finding joy or happiness _ 27.0%
most in sync on staying safe from Escape from stress [ DGol  21.0%
infection (47.8%)--even more so than Relwation [N  200%
Physical fitness [ NSZcRY  23.8%
on making money (27.2%) or their Making money [N 27.9%
emotional well-being (30.4%). Healing and recovery [INNSASEEININN  207%
Connecting with others _ 18.7%
Escape from boredom _ 15.4%
Connect with nature _ 14.9%
Have new experiences _ 12.0%
Learning/education _ 11.8%

0% 20% 40% 60% 80% 100%

the next six months, Americans are

Question: Tell us about your lifestyle priorities in the next six months.
However you personally define each, use the scale provided to indicate how you will prioritize these in the
next SIX (6) MONTHS.]

(Base: Wave 7. 1,208 completed surveys. Data collected April 24-26, 2020)

Destination € Analysts
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Operational Practices in Commercial Public Places

When asked about the operational practices they
want to see used at restaurants and commercial
locations like malls and sports venues, Americans are
in most agreement about hand sanitizer, disinfectant

wipes and well-explained cleaning procedures.

Question: Moving forward, which of these would you want to see as common business
practices? (Select all that apply)

(Base: Wave 7. 1,208 completed surveys. Data collected April 24-26, 2020)

Destination ¢Analy5t S

00 YOUR RESEARCH

When thinking about visiting commercial public
locations like theme parks, sports venues and malls,
what operational practices will you want to see used?

Provide hand Pravide Cleaning activity Clean procedures
samitizer disinfectant during your stay well-explained
(64.1%) wipes (57.3%) (55.9%) (55.1%)

Raguired amplayas Enfarcas social Sneaze guardsicchar Raquires amplayaac
haalth scraaning (51.9%) discancing (49.6%) barriars {47.5%) waar masks (43.4%)

=
P
Body temperature Requires employess Encourage Fre-arrival health
screaning upon to wear gloves visltors to wear questlonnalra
wntry (42.15%) {42.1%) manks (41.9%) (30.8%)
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Common Business Practices

However, in what becomes

common business practices,
Boomers want new policies
like health screenings more

than younger travelers.

Destination QﬁnalyStS

D00 YOUR RESEARCH

100%

20%

70.2% 69.3%
68.6% 66.7% 65.5% 65.4%
59.7% 60.3% 60.7%0, 8% =
57.0% 55.9%
52.1 52.9% 51.4%
47. 49.7%
47.1 46.6%
418 4.5 43.2%
368 37.3 38.1%
I I 30.4I
Passenger health Passenger health Health Certified Published Limitations to Rules for Customer-facing  Customers
screenings (on  screenings (at  screenings for cleaning cleaning crowds/visitors customer  staff required to encouraged to
cruises) airports) employees protocols protocols physical wear PPE wear PPE
dealing w/public interactions
® Millennial or younger ™ Gen X Baby Boomer or older

Question: Moving forward, which of these would you want to see as common business practices? (Select all that apply)

(Base: Wave 7. 1,208 completed surveys. Data collected April 24-26, 2020)

Fage 18
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Breakouts

« Marketing: Primarily targeted at visitors, sharing
information about the benefits of travel to the UP (easy
to social distance, etc.) and the steps our hospitality
industry is taking to keep them safe.

* Education: Primarily targeted at our local communities,
sharing information about how our tourism businesses
are taking steps to protect them from “imported”
Coronavius infections. Also sharing best practices
internally for managing reopening and employee safety
when that time comes.

§\|r
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Breakouts

1. Brainstorm as many topics/focus areas as you
can for your effort.

2. Begin to prioritize key projects.
1. Start with “low-hanging fruit”

3. ldentify needs

1. Resources, funds, people, materials, etc.
4. Volunteer to help implement.

* Will and Andy will take notes.

§\|r
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Report Out

Education

Marketing
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Wrap-Up

* Final Parther Comments: Resources, Support
- MSUE Resources
- MEDC Resources

* Next Meeting
- Wednesday, May 6", 10am ET/9am CT

 Evaluations
- https://bit.ly/2Vz24C6
- https://bit.ly/2Vu8JgM

s\“r



https://www.canr.msu.edu/government/Local-Government-Resources-for-Novel-Coronavirus-Response/index?fbclid=IwAR2JaboUDtw0VKDEVPCK6PMxuLqRbRGSXI1wpRpLYcWtd_9yhfcczoJvKDM
https://www.michiganbusiness.org/about-medc/covid19/
https://bit.ly/2Vz24C6
https://bit.ly/2Vu8JgM
mailto:croninwi@msu.edu
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