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Agriculture (USDA) civil rights regulations and policies, this

institution is prohibited from discriminating on the basis of race,
color, national origin, sex, age, disability, and reprisal or retaliation
for prior civil rights activity. (Not all prohibited bases apply to all
programs.)

I n accordance with Federal law and U.S. Department of

Program information may be made available in languages other
than English. Persons with disabilities who require alternative
means of communication for program information (e.g., Braille,
large print, audiotape, and American Sign Language) should
contact the responsible State or local Agency that administers
the program or USDA's TARGET Center at (202) 720-2600 (voice
and TTY) or contact USDA through the Federal Relay Service at
(800) 877-8339.

To file a program discrimination complaint, a complainant should
complete a Form AD 3027, USDA Program Discrimination
Complaint Form, which can be obtained online, from any USDA
office, by calling (866) 632-9992, or by writing a letter addressed
to USDA. The letter must contain the complainant’s name,
address, telephone number, and a written description of the
alleged discriminatory action in sufficient detail to inform the
Assistant Secretary for Civil Rights (ASCR) about the nature and
date of an alleged civil rights violation. The completed AD-3027
form or letter must be submitted to USDA by:

mail:

U.S. Department of Agriculture

Office of the Assistant Secretary for Civil Rights

1400 Independence Avenue, SW

Washington, D.C. 20250-9410; or

fax:

(833) 256-1665 or (202) 690-7442;
email:

program.intake@usda.gov.

This institution is an equal opportunity provider.

[
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onforme a la ley federal y las politicas y regulaciones de

derechos civiles del Departamento de Agricultura de los

Estados Unidos (USDA), esta institucion tiene prohibido
discriminar por motivos de raza, color, origen nacional, sexo, edad,
discapacidad, venganza o represalia por actividades realizadas en el
pasado relacionadas con los derechos civiles (no todos los principios
de prohibicién aplican a todos los programas).

La informacién del programa puede estar disponible en otros idiomas
ademas del inglés. Las personas con discapacidades que requieran
medios de comunicacién alternativos para obtener informacion

sobre el programa (por ejemplo, Braille, letra agrandada, grabacion

de audio y lenguaje de sefias americano) deben comunicarse con

la agencia estatal o local responsable que administra el programa

o con el TARGET Center del USDA al (202) 720-2600 (voz y TTY) o
comunicarse con el USDA a través del Servicio Federal de Transmision
de Informacion al (800) 877-8339.

Para presentar una queja por discriminacién en el programa, el
reclamante debe completar un formulario AD 3027, Formulario de queja
por discriminacion del programa del USDA, que se puede obtener

en linea, en cualquier oficina del USDA, llamando al (866) 632-9992,

o escribiendo una carta dirigida al USDA. La carta debe contener el
nombre, la direccién y el nimero de teléfono del reclamante, y una
descripcion escrita de la supuesta accion discriminatoria con suficiente
detalle para informar al Subsecretario de Derechos Civiles (ASCR,

por sus siglas en inglés) sobre la naturaleza y la fecha de la presunta
violacién de los derechos civiles. La carta o el formulario AD-3027
completado debe enviarse al USDA por medio de:

correo postal:

U.S. Department of Agriculture

Office of the Assistant Secretary for Civil Rights

1400 Independence Avenue, SW

Washington, D.C. 20250-9410; o

fax:

(838) 256-1665 0" (202) 690-7442;

correo electrénico:

program.intake@usda.gov.

Esta institucion ofrece igualdad de oportunidades.
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Agenda

e 10:00: Welcome and Introductions

* 10:10: Short Presentation: Covid-19’s impact on
tourism, current trends

* 10:25: Review of upcoming pledges etc.
e 10:50: Wrapup
* 11:00: Adjourn
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Introductions!
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You are here: Home / COVID-19 Insights

COVID-19 Insights

COVID-19 Travel Insights

Independent and Unbiased Data is Your Most Powerful Asset Right Now

Destination Analysts is tracking and publishing key consumer perceptions, attitudes and behaviors through unbiased, expert-
designed research, in order to help the travel, tourism and hospitality industries form strategy and communicate through the
COVID-19 crisis. As an independent, third-party research company, you can trust that the information we provide you is not

motivated or directed by any advertising or marketing agency.

Coronavirus Shareable Latest Key Webinar
Travel Sentiment Media Findings Resourees
Index Report Infographics Things to Know Regiscran®

https://www.destinationanalysts.com/covid-19-insights/
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Expectations for the Coronavirus Outbreak

. “Worse” or
Question: In the NEXT B0.0% " " I ! I
_ Much worse [ I 1
MONTH, how (if at all) do you ! [ ! =Better
expect the severity of 70.0% - -
the coronavirus situation in the d i =Worse
. I i
United States to change? 60.0% : I
(Select one) | I
i i
50.0% 1 1
In the next month the ] H
coronavirus situation will i i
40.0% 1 '
I 1
30.0% 1 1
i i
i i
: :
20.0% : :
{Bose: All respondents, 1,201, 1,200, 1,201, 1,215, I 1
1,763, 1,238, 1,208, 1,304, 1,200, 1,213, 1223 and 1 H : H
1,257 compieted surveys collected March 12-15, 20- 10.0% “Better” or I 1 1
22 77-29, April 3-5, 10-12, 17-19, 24-26, May 1-3, I : :
8-10, 15-17, and May 22-24, 2020) “Much better” I i H
0.0% ! ' :

Mar Mar Mar April April April April May May May May May
13-15  20-22  27-29 35 10-12 1719 24-26 1-3 810 1517 22-24 2931

Destination ¢An:| lysts
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Ratio of Concerned to Unconcerned Travelers: Safety

Personal Safety
Ratio of concerned (10-6) to unconcerned (0-4) on 11-point scale)

120
6 travelers
100 concerned to every 1
traveler who was not
concerned to every 1

80 /
traveler who is not

6.0
6.0 ; - \
' 4 44 44y,

Mow only 3 travelers

4.1
4.0 35 3.5
i ——
2.0
0.0

Mar Mar Mar April April April April May May May May May
13-15 20-22 27-29 35 1012 17-19 24-26 1-3 B-10 1517 22-24 72931

Cuestion: Thinking about the current coronavirus situaticen, in general, HOW COMCERMED ARE ¥OU
PERSOMALLY about contracting the virus? (Please answer using the scale below]

Safety of Friends and Relatives
Ratio of concerned (10-6) to unconcerned (0-4) on 11-point scale)

120
103
100 Mow 5 travelars
concerned 1o every 1
traveler who is not
8.0 \
6.0 10 travelers 52 54 o
. concerned to every 1 : a7
40 traveler who was not
2.0
0.0

Mar Mar Mar  April  April  Apeil  April  May  May May  May  May
13-15 20-22 27-2% 35 10412 17-19 24-36 13 B-10 1517 23-24  29-31

OQuestion: Thinking about the current coronavirus situation, in general, how concerned are you
about your FRIENDS OR FAMILY contracting the virus? (Please answer using the scale below)

{Base: All respondents, 1,201, 1,200, 1,201, 3,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223 and 1257 completed surveys. Dota collected March 13-15, 20-22, 27-28, April 3-5,

10-13, 17-18, 24-25, May 1-3, 8-10, 15-17, 22-34 and 38-31, 2020)

Destination ¢An:| lysts
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Ratio of Concerned to Unconcerned Travelers: Economic Concerns

Personal Finances National Economy
Ratio of concerned (10-6) to unconcerned (0-4) on 11-point scale) Ratio of concerned (10-6) to unconcerned (0-4) on 11-point scale)
o 54 Mow only 3 travelers 30,0 25 travelers
- concerned to every 1 oy concerned to every 1
' 4.4 traveler who is not 35.0 traveler who was not
v k) 33 02 34 / 200
30 5+ travelers .
concerned to every 1 15.0
traveler who was not
0 10.0

Now only 12 travelers
10 5.0 concerned to every 1
traveler who is not

0.0 00
Mar Mar Mar  April Aprl April April May May May May May Mar  Mar  Mar  April  April  April Aprl May May May May May
13-15 20-22 27-29 35 10-12 17-19 24-26 13 810 1517 22-24 29-31 1315 20-22 2729 35 1012 17-19 24-26 1-3 810 1517 22-24 29-31
Question: Thinking about the current coronavirus situation, how concerned are you about the Question: Thinking about the current coronavirus situation, how concerned are you about the
impact it may have on your PERSOMAL FINAMNCES? (Please answer using the scale below) impact it may hawve on the NATIONAL ECONONMY?

{Base: Al respondents, 1,201, 1,200, 1,201, 1,215, 1,263, 1,335, 1,208, 1,304, 1,200, 1,212, 1,223 gnd 1257 campletad surveys. Doto collected Aarch 13-15, 20-22,
Blestination ¢An:| . 27-29, April 3-5, 10-12, 17-18, 24-26, May 1-3, 810, 15-17, 22-24 gnd 25-31, 2020)
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Comfort with Home State Re-Opening

How much do you agree with the following
statement?

Statement: | am comfortable with my home state
re-opening its economy right now. =fgree or Strongly agree  =—=Disagree or Strongly disagree
5019 46.9%

43.0% 41.6%
a5% 40.2% 4°'V
Agree, 28.6% 40%

Neutral 50
(neither 30% 35.3%
dgree nor 259 32.6%
disagree), 28.2%
24.9% 20%
Strongly 15%
agree, 18.3% 10%
5%
5t I o
rongly , . i i i i
disagres, Disagree, May 1-3 May 8-10 May 15-17 May 22-24 May 29-31
955 18.7%

(Base: All respondents, 1,204, 1,200, 1,212, 1,223 and 1,257
completed surveys. Data collected May 1-3, 8-10, 15-17, 22-24 and
29-31, 2020)

Destination ¢Ana lysts
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Travelers in Community are Unwanted

How much do you agree with the following
statement?

Statement: | do not want travelers coming to visit

my community right now. =pgree or Strongly agree  ==Disagree or Strongly disagree
0%
Agree, 32.6% 70% 67.6%
—53.5% 60.4% 63.6% 60.2% 60.7% -
60% — o ——
50%
40%
Strongly agree, Neutral 30%
22.7% [neither agree 208 13.0% 13.0% 15.5% 13.1% 16.0%
nor disagree), 0% 9.7% 10.2%
28.7%
Strongly 0%
disagree, 5.5% Disagree, April 17-19 April 24-26 May 1-3  May 8-10 May 15-17 May 22-24 May 29-31

10.5%

(Base: All respondents, 1,238, 1,208, 1,204, 1,200, 1,212 1,223 and
1,257 completed surveys. Data collected April 17-19 ,24-26, May 1-3,
8-10, 15-17, 22-24 and 29-31, 2020)

Destination ¢An:| lysts
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Feelings About Advertisements for Travel to their Home Communities

Question: How would you feel if you Very unhappy
saw an advertisement today 15.1%
promoting your community as a place

Very happy
11.2%
for tourists to come visit when it is
safe? (Select one) L.
(Base: All respondents 1,257

completed surveys. Data collected Unhappy 30.5% Happy
May 29-31, 2020) 20.4% 19.3%

34.1%

Destination ¢Analv5[5
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Perceived Safety of Travel Activities (Wave 12)

Question: At this
moment,

how safe would

you feel doing each
type of travel activity?

(Base: Wave 12 data. All
respondents, 1,257
completed surveys. Data
collected May 29-31, 2020)

Destination ¢An:| lysts

30 NP/ R EAAC

Wave 12 (Collected May 29-31)

Traveling on a cruise line  [NIESEN
Intercity bus travel (Greyhound, Bolt, Megabus, etc.) [INEETN
Sporting events - Large venue  [IININZESENN
Traveling outside the United States [ZASEN
Attending a performance (music, theater, movie, etc.] RSN
Goto acasino [EEEN
Attending a conference or convention [IEEEN
Train travel (intercity travel - e.g., AMTRAK) G IGES
Sporting events - Small venue [NEEEE
Traveling on a commercial airline  JNEESEN
Traveling in a taxi/Uber/Lyft INESEN
Visiting a museum, aguarium, landmarks or other indoor... INEGN
Traveling for business reasons [N
Visiting amuse. park, zoo, gardens, parks or outdoor... [NIEEED
Staying in an Airbnb or home rental SRS
Dining in a restaurant IS
Staying in a hotel [INNINENGNZEEEINN

Going shopping  [INNNNNZZEENNN  108%

Visiting friends and relatives GG 6%

Taking a road trip [N 75%
Non-team outdoor recreation (biking, hiking, etc.) IR 10.3%

s 1% 20% 30

59.6%
42.8%
46.0%
45.3%
41.7%
46.3%
41.7%
33.5%
35.8%
36.6%
30.2%
27.3%
27.9%
27.0%
27.9%

19.9%
® Somewhat unsafe

Very unsafe

407 0% &% 0% 0%
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Excitement to Travel Now

Question: Imagine that a good friend (or close family 10 - Extremely excited

member) asks you to take a weekend getaway with
them sometime in the next month. Up sharply this

week at 57.7%

B o
How excited would you be to go? (Assume the getaway fmmkas.a% last
is to a place you want to visit) 7 wee

G -
(Base: All respondents, 1,257 completed surveys. 5 - Neutral — Neither excited nor
Data collected May 29-31, 2020) unexcited

4

3

2

1

0 - Not at all excited
0% 10%  20%  30%  40%  S50%

Destinaténn¢An31v515
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Openness to Travel Information

10 - Extremely excited - 12.7% —

Question: At this moment, how excited
are you in learning about new, exciting

travel experiences or destinations to visit? S1.8% this week, up

sharply from 39.0%
— last week

(Base: All respondents, 1,257 completed surveys.
Data collected May 29-31, 2020}

5 - Neutral = Neither excited nor
unexcited

0 - Mot at all excited

0% 10% 0%  30% 40% 505

Destination ¢An:| lysts
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Staycations as a Replacement for Vacations

How much do you agree with the following
statement?

Statement: Because of the coronavirus, I'll probably

) . - Strongl —Di Strongly di
take a staycation(s) this summer rather than a gree or strongly agree ISagree or Strangly disagree

. 70%
vacation(s).
60% 5.2% .
Agree, 33.5% 52.8% ° 51.3% 49 30, 51.0% - 2.5%
50% -
a40%
30%  25.5%
Meutral 18.6% 189% 19.0% 18.7%
Strongl (neither 20% \’&E% 16.5% 15.5% 14.4% 17.0% 17.4% 14 5o
rongly
agree nor 10%
agree, 19.0% disagree),
28.8% 0%
March March March April 3- April  April  April May 1- May 8- May May May
Stronghy 13-15 20-22 27-29 5 10-12 1719 24-26 3 10 15-17 22-24 29-31
disagree, .
6.5% Disagree,

12.2%

{Base: All respondents, 1,201, 1,200, 1,204, 1,215, 1,263, 1,238, 1,208, 1,204, 1,200,
1,212, 1,223 and 1,257 completed surveys. Data collected March 13-15, 20-22, 27-29,
April 3-5, 10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 23-24 and 29-31, 2020)

Destination ¢Analv:l:
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Replacing Air Travel With Road Trips

How much do you agree with the following
statement?

Statement: Because of the coronavirus, I'll
probably be taking more road trips this year to
avoid airline travel.

Agree, 31.7%
Neutral
(neither agree
nor disagree),
34.9%
Strongly
agree, 11.6%
Strongly
disagree, 7.7% Disagree,
14.1%

(Bose: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200,
1212 1233 and 1,257 completed surveys. Doto collected Morch 13-15, 20-22, 27-
29, April 3-5, 10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 23-24 and 29-31, 2020)

Destination ¢An:| lysts
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50%

40%

30%

20%

10%

0%

==fgree or Strongly agree  ==Disagree or Strongly disagree

45.4% 43.9% 43.3%

42.0%
38.9% 37 co 38.4% 39.3 3% 37.6% 38.0 228

26.9% 25 8% 25 70 23.55% 25.0% 24.29%

225 22.0% 0.6% 22.1% 5 59, 21.7%

March March March April April  April  April May 1-May 8- May May May
13-15 20-22 27-29 3-5 10-12 17-19 24-26 3 10 15-17 22-24 29-31
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Replacing Long-Haul Travel with Regional Trips

How much do you agree with the following
statement?

Statement: Because of the coronavirus, Ill
probably be taking more regional trips (near my

hnme} and avoid |0I'Ig-h aul travel {furthr-_-r from ==fgroe or Strongly agree  ==Disagree or Strongly disagree
B0%
home). 53
50.8% 50.3% >1.5% <Y 50 8%
Agree, 39.0% 5 16.3% 47.7% 47.2% 47.8% 7.4% 38.8% —

30%
20.9% 20.5% !
Neutral 20% 19.8% 20.1% 18.7% 17.4% 17.7% 17.2% 15 1% 15 5o 16.2% 15.9%
(neither
agree nor 10%
Strongly disagree],
agree, 11.8% 33.2% 0%
5t | March March March April  April  April  April May 1-May 8- May May May
di;:“rge: 13-15 20-22 27-29 35 10-12 17-19 2426 3 10 15-17 22-24 29-31
Ezfé ! Disagres,

9.7%

(Base: AN respondents, 1,201, 1,200, 1,201, 1,216 1,263, 1,238, 1,208, 1,204, 1,204,
1,212 1 223 gnd 1,257 completed surveys. Dato collected March 13-15, 20232, 27-
29 April 3-5, 10-12, 17-18, 24-26, May 1-3, 8-10, 15-17, 22-24 gnd 23-21, 2020)

Destination ¢An:| lysts
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Discounts and Price Cuts

How much do you agree with the following statement?

Statement: The coronavirus has led many travel
providers to cut their prices. These discounts and price

cuts (airline, hotel, etc.) make me more interested in ==fgree or Strongly agree  ==Disagree or Strongly disagree
traveling in the NEXT THREE (3) MONTHS. 45%
39.3% 39.2% 38.8% 37.3% 3%
a0% 384% 37.9% 5% 16.2% 37.6% 38.3 37.4%
Neutral % = 35.6%
ree, eutra LT 92 35.0%
zﬁ% neither 30% 33.7% 59 o 32.4% 337% 32.9% 32.6% 32.9% 32.4% 33.3%
agree nor 25%
disagree), 20%
29.4%
15%
10%
Strongly -
agree,
12.5% ) 0%
S_trongl!,r Disagree, March March March April  April  April  April May 1-May 8 May May May
disagree, 18.3% 13-15 20-22 2729 35 10-12 17-19 2426 3 10 1517 22-24 29-31
15.0%

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200,
1212 1223 and 1,257 completed surveys. Dato colfected March 13-15, 20022, 27-
23 April 3-5, 10-12, 17-18, 24-26, May 1-3, 8-10, 15-17, 22-24 and 29-31, 2020)

Destination ¢An:| lysts
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The Pledge Situation
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Opened UP Safe (hame TBD)

What: A program that certifies that the business has provided the appropriate training to their staff and developed
safety first protocols so they can instill confidence in their employees and the customers they provide service to.

. Why: To assure employees, local residents and visitors that our businesses are following critical regulations and
safety protocols in the workplace.

. Goals:

Certify businesses have done what is required to open safely

Create a consistent brand that businesses can use and customers can look for
Provide a toolkit similar to this https://www.forwardrva.com/

Market what is being done locally and to the outside world

Replicable in all UP communities Potential Partners: .
* Lake Superior Community

Partnership (confirmed)

. Program components: * Invest UP

+ DDAs

webinar training for employees . UP Economic Development

Appropriate PPE on site organizations
Clear signage of customer expectations

Health department endorsement

Marketing materials provided

Website created to share program and participants

UP Chambers of Commerce
UP Tourism agencies
Regional planning agencies
UP Health Departments



https://www.forwardrva.com/
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Pure Michigan

« Statewide Tourism Pledge drafted by Pure Michigan
workgroup.

* Rolling out as soon as next week, more info coming.

Eight steps for employers to keep their workers safe, within the hierarchy of

controls

OAdministrative controls o Access control e Distancing e Sanitation

o Hygiene e PPE o Positive case protocols e Facility closure

H
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Questions

« What to do about UP Cares Pledge?
* Roll into this work, or continue on our own?
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Wrap-Up

 Final Partner Comments

* https://www.canr.msu.edu/tourism/COVID-19-
pandemic-and-tourism/

* Next Meeting
- Wednesday, June 10, 10am ET/9am CT

 Evaluations
- https://bit.ly/2Vz24C6
- https://bit.ly/2Vu8JgM

§\|r
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