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The US. Department of Agriculture (USDA) prohibits discrimina
tion in all its programs and activities on the basis of race, color,
national origin, gender, religion. age. disability, political beliefs,
sexual orientation, and marital or family status. (Not all prohibit
ed bases apply to all programs.) Persons with disabilities who
require alternative means for communication of program infor
mation (Braille, large print, andiotape, etc.) should contact
USDA's TARGET Center at (202) 720-2600 (voice and TDD)

To file a complaint of discrimination, write USDA, Director, Office
of Civil Rights, Room 326-W, Whitten Building, 14th and Indepen
dence Avenue, SW, Washington, DC 20250-9410 or call (202)
720-5964 (voice and TDD). USDA is an equal opportunity
provider and employer
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El Departamento de Agricultura de los EE. UU. (USDA, siglas en
inglés) prohibe la discriminacion en todos sus programas y activi
dades a base de raza, color, origen nacional, género, religion,
edad, impedimentos, credo politico, orientaciin sexual, estado
civil o familiar. (No todas las bases de prohibicion aplican a todos
los programas.) Personas con impedimentos que requieran
medios alternativos de comunicacion para obtener informacion
acerca de los programas (Braille, tipografia agrandada, cintas de
andio, etc.) deben ponerse en contacto con el Centro TARGET de
USDA. llamando al (202) 720-2600 (voz y TDD)

Para presentar una queja sobre discriminacion, escriba a USDA,
Director, Office of Civil Rights, Room 326 W, Whitten Building,
14th and Independence Avenue, SW, Washington. DC 20250-9410,
o llame al (202) 720-5964 (voz y TDD). USDA es un proveedor y
empleador que ofrece oportunidad igual a todos




INTRODUCTION TO
ENTREPRENEURIAL MARKETING

*Marketing Mathematics
*Anatomy of Advertisements

*Badvertising

*Websites / SEO
*Social Media
*Marketing Metrics
*Conclusion

MICHIGAN STATE
UNIVERSITY

I Extension 3



It’s
time to

Come to the Ho-Chunk Hotel in Wisconsin Dells
and experience your romantic getaway with that
special someone. Each of our corner sweets repre-
sents our commitment to providing special mo-
ments for cvery guest. We look forward to nluring‘
a memorable experience with you. Reserve your

suile loclay and caplture your moment tomorrow,

Wl‘len's Your Next
Copper ()al-z Moment?

( ‘( )}7}7(’1' ( )( ?/\’

-'l'/'lll(\.' ( / (NI

800-746-2486 | www.ho-chunk.com




MARKETING MATHEMATICS

*Measure Results using
Typical Gross Margin

*Results Measured by

Incremental Sales

XROI = Incremental

Contributions to Gross Margin

MICHIGAN STATE
UNIVERSITY
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GROSS MARGIN EXAMPLE

XHammer: Sell $30 *Revenue: $30
XHammer: Cost $20 XCOGS: $20
XHammer: Profit $10 ¥ Gross Profit: $10

IIIIIIIIII



INCREMENTAL SALES

*Advertising Expense: $1,000 *¥Revenue: $30

*How Many Incremental Hammer Sales
to Break Even?

*Ad Expense / Gross Profit = * Gross Profit: $10
Incremental Sales for BEP

1000/ 10 = 100 Incremental Hammer

Sales to Break Even

*COGS: $20

MICHIGAN STATE
UNILVERSITY

[ Extension 7



ADVERTISING ROIl: GROSS MARGIN

*Calculate Gross Margin  *Revenue:  $30
* COGS: $20

XGross Profit / Revenue
*10/ 30 = .33 (33%)

X Gross Profit: $10

MICHIGAN STATE
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ADVERTISING ROI| WITH
INCREMENTAL SALES

XCost of Advertisement / Gross
Margin = Incremental Sales Needed

*$1,000 | 33 = $33030 * Gross Profit: $10

X Revenue: $30

* Gross Margin: 33%

MICHIGAN STATE
UNILVERSITY
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CALCULATING ROl USING GROSS
MARGIN

Revenue 378,201 411,642 411,798

2,011 2,012 2013 2 05 - 399
i 22 )

C.0.G.S. 189,101 205,821 205,899 ' 57
Gross Profit — 185101 205.821] 205899 411,798

Expenses
garbage
utilities
postage

delivery charges Adverting

supplies

egal/accounting Expense: $5,000

property taxes

MICHIGAN STATE

UNIVERSITY Extension 10




CALCULATING ADVERTISING RO|

2,011 2,012 2013
Revenue 378,201 411,642 411,798

C.0.G.S. 189,101 |  205,821|  205,89¢ $ H : 000
Gross Profit 189,101 | 205,821 | 205,899 [ MEEEEEEEEES $
oSS Frofvi — 1 O’OOO

0
Expenses 50 / 0 Incremental
garbage Sales

utilities Needed
postage
delivery charges

ety $411,798
property taxes + 1 O , OOO

— $4:2 1 ,798 Total Sales Needecd

MICHIGAN STATE

Extension 11

UNIVERSITY



SUMMARY: CALCULATE
ADVERTISING ROI

Total
Cost of Advertisement Incremental
e s - - BllES
Gross Margin % Nt

For ROI

MICHIGAN STATE
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Nullam sit amet pe(le. Donec feugiat nibh. Morbi felis.
Suspendisse imperdiet mi non diam. Sed consectetuer
congue felis. Proin posuere metus at augue. Curabitur pre-

tium nisi in lorem. Phasellus venenatis magna id pede.

CASINOG

HOTEL & CONVENTION CENTER

8()()-746-2486 | W“’“’.ll()-C'lllllIQ.C()I'I'I

o



ANATOMY OF EFFECTIVE PRINT
"ADVERTISEMENTS

X Attention Device

*¥Emotional
Graphic

*Body Copy
*Call to Action

MICHIGAN STATE
UNIVERSITY

| Extension



ANATOMY OF EFFECTIVE RADIO
ADVERTISEMENTS

*Focus on Target Market

*Attention Device

*Emotional / Funny / Compelling Message
*Tell a Story with Beginning, Middle, Resolve
*Call to Action

MICHIGAN STATE

llllllllll I Extension 15




ANATOMY OF EFFECTIVE RADIO

ADVERTISEMENTS
*Focus on Target Market -

U.P Marketing Department

* Att e nti O1l D eVi ce RADIO ADVERTISEMENT SCRIPT

CLIENT: SEVEN CLANS CASINO
CAMPAIGN: ACCEPTING ALL OFFERS
LENGTH: :30

FLIGHT: SEPTEMBER 7 — SEPTEMBER 30

*Emotional / Funny / Compelling
Message

SFX: DOORBELL DING-DONG!
SXF: DOOR SWINGING OPEN

UNCLE SAM: HELLO MA’AM . . . UNCLE SAM HERE TO GIVE YOU BACK
YOUR TAX DOLLARS

*Tell a Story With Beginning, HOUSEWIFE: BUT...I...OKAY!
Middle, Resolve c o

UNCLE SAM: ... ALLYOUR TAX MONEY RETURNED TO YOU!
* C 11 t Q C ti HOUSEWIFE: ...UM. .. THANKS UNCLE SAM!
E l‘ D D I 1 ANNOUNCER: GREAT OFFERS LIKE THIS DON'T HAPPED EVERY DAY. . .

YOU CAN CASH-IN ANY VALID CASINO OFFER . ..
ACCEPTING ALL OFFERS ... AT SEVEN CLANS CASINO . ..
NOW THROUGH SEPTEMBER THIRTY.

UNCLE SAM: ... BRING YOUR OFFER TO SEVEN CLANS TODAY . . .!

I Extension 16 MUSIC: JINGLE OUT

MICHIGAN STATE
UNIVERSITY







READERS' CHOILE

THE BEST OF THE COPPER COUNTRY



BADVERTISING

*Ego Buys

*No Advertising Framework

*Sales People Write Advertisements
*Saying Too Much
*Trying to Reach “Everybody”

MICHIGAN STATE

..........  Extension




BADVERTISING: EGO Buy
s DASEMENTY

*Usually Contains Founder’s
Photo/Voice/Character

XImmeasurable Results

*Designed to Impress
Purchaser of Ad

*Ignores Target Market

MICHIGAN STATE .346-3272

.......... | Extension 20 '- s 1basements.com
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aMercEx.com

-’

RESALE
CONSIGNMEN

ANTIQUE

524-7372

»

A
7N

www.FB.com/Th

Monday - Saturday 10 a.m. - 6 p.m.
Open Late Thursday - 10 a.m. - 7 p.m.

1 N. Main St. * LAnse, Ml 49946

Consign@TheMercex.com

uality and Affordable



'BADVERTISING: SAYING Too MUcH

Hoover's Tree Service understands there are many good R
loggers and handymen in the area. However, sometimes it is Directly
best to call a professional arborist. Hoover's Tree Service has (i, ihe owner, Ray Hoover
a "Bucket Truck" to reach high to help in a tree’s removal. ’
They are also experts in "Tree Climbing" using all the
most modern “Tree Ascension Equipment Available.”

Before Tree
Trimming

The owner Raymond Hoover has been in business for
over 30 years. He personally visits every job to assess
the work to be performed and to make recommendations
for trimming or removal if necessary. His estimates are
always in writing with a clear job description and price.
He also supplies a copy of his insurance with every
estimate. They have General Liability Insurance to
cover any potential damage to &roperty and much more
im tly they have Workers Compensation
Insurance to cover their employees.

Hoover's Tree Service
makes weekly trips to all of Baraga County and beyond.
for a FREE ESTIMATE or consultation please e-mail
Ray at: Ray@hooverstreeservice.com or call
1-800-834-6064 or call him direct at 1-906-228-6426.
= Ray Is At Your Service!

MICHIGAN STATE
UNIVERSITY

| Extension 99



BADVERTISING: SAYING TOO MUCH

*Saying Everythihg 1S Saying Nothing

Hoover's Tree Service understands there are many good .
loggers and handymen in the area. However, sometimes it is Deal Directly
best to call a professional arborist. Hoover's Tree Service has i, the owner, Ray Hoover

*Talking to Everybody 1s Talking to

N Ob O d & ' . a "Bucket Truck" to reach high to help in a tree’s removal.

They are also experts in "Tree Climbing" using all the
most modern “Tree Ascension Equipment Available.”

*Too Much Copy Looks Like the Al L RSGERRES  R
Publication - 1w s .. -0

Before Tree
Trimming

* I ' The owner ond Hoover has been in business for
® : , over 30 years. He personally visits every job to assess
el 7 the work o be performed and to make recommendations

. for trimming or removal if necessary. His estimates are

.| > always in writing with a clear job description and price.

He also supplies a copy of his insurance with every

estimate. They have General Liability Insurance to
cover any potential damage to l_?‘n;operty and much more

im tly they have Workers Compensation
Insurance to cover their employees.

*Less Copy, More Emotional Z e

mc_lkos weekly trips to all of Baraga County and beyond.
for a FREE ESTIMATE or consultation please e-mail

©
Gr ap h 1 C S | ' | g-soo-mo:a B ) 0 226 2ADe,
= ' Ray Is At Your Service!

MICHIGAN STATE
UNIVERSITY

| Extension 23



BADVERTISING: SAYING TOO MUCH

OVER 85 ;
MENU Tems QUL om
CLA%SICS ) QUi

marquett

"“" == Visit Louisiana Follow 4| B to Downtown Marquette ==

ecajuncom '
L
N THE

L 0
CREATIONS A Cajun Creole Eatery

/195 2%/ OPEN MONDAY  thru SR cuoito
[1:00 A.M. till 9:00 PM. SAl4SUNOAY /

2 ENTRANCES 145 JACKSON CUT & 143 WASHINGTON ST

L2120

MICHIGAN STATE
UNIVERSITY

Extension : 2



BADVERTISING: EGO BUY

Rl o s

We can belp you with...

Retirement Planning Stocks & Bonds

Mutual Funds | Annuities | IRAs

Cindy Gustafson FIRST NATIONAL
Financial Advisor /Al WEALTH MANAGEMENT

9 77 95 3 Investment Centers of America, Inc. (ICA), member FINRA/SIPC and a Registered

Investment Advisor, is not affiliated with First National Bank & Trust and First National

Located at: Wealth Management. Securities, advisory services and insurance products offered through

First National Bank & Trust ICA and affiliated insurance agencies are *not insured by the FDIC or any other Federal

233 S. Stephenson Ave Government agency *not a deposit or other obligation of, or quaranteed by any

[ron Mountain, MI 49801 bank or their affiliates *subject to risks induding the possible loss of principal
amount invested.

C ey >

- - - P—
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UNTYERSI Ty | EXtension , ‘ o8



BADVERTISING: MISSING FRAMWORK

Rl o s

N

e can help you with...

Retirement Planning |  Stocks & Bonds

Mutual Funds | Annuities | IRAs

Cindy Gustafson FIRST NATIONAL
Financial Advisor /Al WEALTH MANAGEMENT

9 77 95 3 Investment Centers of America, Inc. (ICA), member FINRA/SIPC and a Registered

Investment Advisor, is not affiliated with First National Bank & Trust and First National
Located at: Wealth Management. Securities, advisory services and insurance products offered through
First National Bank & Trust ICA and affiliated insurance agencies are *not insured by the FDIC or any other Federal |
233 S. Stephenson Ave Government agency *not a deposit or other obligation of, or quaranteed by any
[ron Mountain, MI 49801 bank or their affiliates *subject to risks induding the possible loss of principal
amount invested.
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- q . - NIRRT | S STy, o 2 R s i 2
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BADVERTISING: SAYING TOO MUCH

Rl o s

N

e can help you with...

Retirement Planning |  Stocks & Bonds

Mutual Funds | Annuities | IRAs

Cindy Gustafson FIRST NATIONAL
Financial Advisor /Al WEALTH MANAGEMENT

9 77 95 3 Investment Centers of America, Inc. (ICA), member FINRA/SIPC and a Registered

Investment Advisor, is not affiliated with First National Bank & Trust and First National
Located at: Wealth Management. Securities, advisory services and insurance products offered through
First National Bank & Trust ICA and affiliated insurance agencies are *not insured by the FDIC or any other Federal |
233 S. Stephenson Ave Government agency *not a deposit or other obligation of, or quaranteed by any
[ron Mountain, MI 49801 bank or their affiliates *subject to risks induding the possible loss of principal
amount invested.
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BADVERTISING: SALESMEN COPY

*Sales People are Trained in Selling (Extracting Money
from Your Wallet)

*Not Trained in Advertising

*Not Trained in Marketing Communications
*Not Trained in Mass Communications
*Copy Results in Announcement Disguised as

Advertisement

MICHIGAN STATE
UNIVERSITY

I Extension 29



STRONG WEB PRESENCE: SEO

*Strong Meaningful

*Relevant Copy

Headlines

*Title Tags

*Alt Tags on Images
*Inbound Links

MICHIGAN STATE
IIIIIIIIII

| Extension

30

*Keyword on Page Title

*Keywords in Content
*Use Social Sharing

Buttons
*01ld Domain Names
*Meta Descriptions




STRONG WEB PRESENCE: SEO

UP Marketing Department L'Anse, M|l Mobile Web Graphic Design Advertising "
» | 2+ Q upmarketingdepartment.com [ Reader

an

" ssponsive Web Mobile Web Graphic Design Advertising Contact Home

*Strong Meaningful b

[
H 1 _ Market'ng After 20 years working in marketing, we're ready to reveal all the insider
ea lnes secrets 1o you so you can have big sales increases for your business.
2PS more than a logo to make your business successful. We can help.
We've got insider marketing tips and resources to help you succeed. We are
marketing professionals with many years of actual, real-world, marketing
experience in various industries. We have created advertising campaings,

brand identites, and responsive websites for some of the best companies.

' ORELINE L e
*Page Title Keyword V¥ s 0w ST

We've placed advertisements in just about every type of medium, and
generated PR strategies to compliment most marketing communications.
Multiple times.

*Alt Tags on Images e

food industries. We can help you grow your top-line revenue with a cost
efficient, effective strategy and sound marketing tactics. You can receive a
ee markeitng evaluation by contacting us here.

o U. P. Marketing Department is the region's most sophisticated marketing
firm in the Upper Peninsula. We're glad to work with you. Click through this
u Oun ll . S site. You will see why we are the preferred marketing firm in the Upper

Peninsula.

S} =

U. P. Marketing Department | PO Box 283 | L'Anse | MI | 49946 | Contact | Home | info@upmarketingdepartment.com | 906.201.1985

MICHIGAN STATE
UNIVERSITY

I Extension 31



STRONG WEB PRESENCE: SEO

X coffee house east tawa

*Paid Advertising

*Page Title

*Page Title Keyword
*Meta Description
*Organic Search Results

MICHIGAN STATE
UNIVERSITY

I Extension

:s Apps

Google

| hotel east tawas mi - G

Se

m Hotmail &4 Google Maps Ml Bonnie's Bakery W M CvB ™ EWS

snowshoes
Weab Shopping Images Videos Maps More ~ Search tools

About 1,120,000 results (0.45 seconds)

Snowshoes on Sale - SierraTradingPost.com
L] www.sierratradingpost.com/ ~ 4.6 %% %4 advertiser rating
Shop Our Selection of Snowshoes & Save Up To 70% on Great Brands

Snowshoes - Backcountry.com
.backcountry.com/Snowshoes ~

4.5 rating for backcountry.com

Shop for Snows ee Shipping On Orders Over $50!

The Latest Outdoor Branos pand Snowboard Gear - 24/7 Experts Online.

Backcountry.com has 1,300 followe™ Roqle+

Hiking and Camping Gear - Bike on Backco

nowshoes at RE| - REl.com
www.rei.com/c/snowshoes ¥ REI ~
Shop for Snowshoes at RE| - FREE SHIPPING With $50 minimum purchase. Top
guality, great selection and expert advice you can trust. 100% Satisfaction ...

Amazon.com: Snowshoes - SNOWS T & Outdoors
www.amazon.com/b?ie=UTF8&node=3417911 ¥ AmazZ&h.com ~

Results 1 - 24 of 1086 - Online shopping for Snowshoes - Snowshoeing from a great
selection at Sports & Outdoors Store.

First-Timer's Guide to Snowshoeing | Snowshoe Magazine
www.snowshoemag.com/ffirst-timers/ ~

Pnowshoeing has been around for thousands of years. And, obviously, the art of
snowshoeing has become more sophisticated over time — now it's considered a ...

Snowshoe - Wikipedia, the free encyclopedia
en.wikipedia.org/wiki/'Snowshoe ~ Wikipedia ~

A snowshoe is footwear for walking over the snow. Snowshoes work by distributing the
weight of the person over a larger area so that the person's foot does not ...

Tubbs Snowshoes 2014-2015 | Tubbs Snowshoes Reviews ...

tubbssnowshoes.com/ ~
Manufactures snow shoes. Includes product specifications and dealer locator.

Snowshoes - Hiking, Running, & More | Backcountry.com
www.backcountry.com/snowshoes ~ Backcountry.com ~

FREE Shipping on orders over $50. Browse the full selection of snowshoes on
Backcountry.com. Conquer the snow with top brands such as Atlas, Tubbs, MSR, ...

™ Entrepreneurship ™8 MSU ™ News MW UPEDC

Shop for snowshoes on Google Sponsored ®

yvacs

Atlas Spark 20 Atlas Echo 20 Spark R&D TUBBS
Snowshoe... Youth Snows...  Verls Snowsh... Women's 25...

$79.95 $79.95 $85.00 $112.46
(¥Backcount... (@ Backcount... REI SportsAuthority
*hk k¥ (3)

Ads [0

ands' End Snowshoes
www.landsend.com/Quterwear ~
4.7 Y% %% ¥ rating for landsend.com
Shop All Weather Snow Boots
Available in Many Colors & Styles!

Bigfoot Snowshoes Sale
www.bigfootsnowshoes.com/ ~
(877) B88-7426

Get Free Poles, Bags & Shipping
when you buy 2 Pairs of Snowshoes

Snowshoeing
www.llbean.com/Snowshoes ~
4.8 Y% %% % rating for libean.com
(888) 731-3213

Shop Snowshoes at L.L.Bean.
Free Shipping: No Minimum Order.

Snowshoes at REI
www.rei.com/Snowshoes ~

4.5 %%k ¥ rating for rei.com
Snowshoes for Men, Women, & Kids.
100% Satisfaction Guaranteed.

Snowshoes
www.zappos.com/Snow-Shoes ~
Free Shipping on Every Order of
Snowshoes at Zappos!

W




STRONG WEB PRESENCE: LANDING
PAGES

*Landing Pages are Separate Sites/Pages for Promotions
*Google AdWords + Landing Pages = Measured Results
*Drive Traffic to Special Landing Pages to Measure Results
*Used for Social Promotions

*Used to Measure Different Campaigns

*Easy to Measure Conversion Rates

MICHIGAN STATE
UNIVERSITY

I Extension 33



SOCIAL MEDIA & MARKETING

*Complimentary not Replacement

*Build Brand Acceptance, Equity,
Ambassadors

*High Touch Marketing Tactic

IIIIIIIIII



SOCIAL MEDIA & WEB PRESENCE

*Many Platforms Available
*Create Profile in All You Can

*Use only 1 or 2 Sl;ga' °
*Follow Steps for Effective Platforms

Implementation of Social o
Chat Social

Media Marketing Tactics Chat: OY CS9Chl

Photo
Sharing

MICHIGAN STATE

..........  Extension 35




SOCIAL MEDIA & MARKETING:
4 IMPLEMENTATION STEPS

. Join

Listen

|

2

3. Learn
4. Post

MICHIGAN STATE
UNIVERSITY

| Extension



SOCIAL MEDIA & MARKETING:
TACTICAL EXECUTION 5 ITEMS

e A Actionable

e k£ Educational

e I Inspirational

e O Outrageous / Funny

® | l ( ] S eful V-8 Chain Saw in Action!
| knew it would be fast, but the sound was amazing!
AMERICALOVESHORSEPOWER.COM

Like - Comment - Share

MICHIGAN STATE
UNIVERSITY

| Extension 37



SOCIAL MEDIA & MARKETING:
POSTS ARE 4 TO 1 RATIO

A e 4 A-E-I-O-U Posts
o\ 5
% o e 1 Sales Attempt
e 4to1 Ratio!

4\ ’} \‘ '(' -' -
> ‘.' "‘I ‘bJﬂ
"mo-:/'/f L5 ‘& /

B R
=l ¢ Avoid Salesman

V-8 Chain Saw in Action!

| knew it would be fast, but the sound was amazing!

AMERICALOVESHORSEPOWER.COM S y ndrOme

Like - Comment - Share

MICHIGAN STATE
UNIVERSITY

Extension 38



ENTREPRENEURIAL
MARKETING: METRICS

e Rule #1: Measure EVERYTHING!

 Rule #2: If you Can’t Measure,
Don’t Spend!

MICHIGAN STATE

.......... Extension




METRICS: HOW T0O

e Measure ROI on All Efforts

e Count number of ‘““Likes’” ‘“*Retweets”’
“Pins” **Reposts” for Individual Efforts

 Use Google Analytics for Conversion Rates,
Bounce Rates, Page Views, Search Terms,
Type of Device

MICHIGAN STATE

llllllllll I Extension 40




METRICS: GOOGLE ANAYLTICS

® Sessions

40

Sep 29

B New Visitor M Returning Visitor
Sessions Users Pageviews

711 406 1,834
NN~ TV | AN T | AN A

Pages / Session Avg. Session Duration Bounce Rate

2.08 00:03:07 53.02%
A~ AN~ AANANNNY | T A

% New Sessions

52.88%

M/\W

MICHIGAN STATE

UNIVERSITY Extension 41




MICHIGAN STATE
UNIVERSITY

METRICS: GOOGLE ANAYLTICS

Extension

1. Michigan
2. Wisconsin

3. Washington

Acquisition

Sessions % New

Sessions

631

% of Total:
88.75% (711)

46.91%

Site Avg: 52.88%
(-11.30%)

408 (64.66%) 39.95%

77 (12.20%) 63.64%

41 (6.50%) 14.63%

New Users

296

% of Total:
78.72% (376)

163 (55.07%)
49 (16.55%)

6 (2.03%)

Behavior

Bounce Rate

48.65%

Site Avg:
53.02%
(-8.24%)

45.10%
48.05%

75.61%

Pages /
Session

2.73

Site Avg: 2.58
(5.74%)

2.89
2.74

1.78

Avg. Session
Duration

00:03:28

Site Avg: 00:03:07
(11.50%)

00:04:30
00:02:13

00:01:03

Conversions

Goal
Conversion Rate

0.00%

Site Avg: 0.00%
(0.00%)

0.00%
0.00%

0.00%

Goal

Completions  goal Value

0 $0.00

% of Total:
0.00% (0)

% of Total:
0.00% ($0.00)

0 (0.00%) $0.00 (0.00%)

0 (0.00%) $0.00 (0.00%)

0 (0.00%) $0.00 (0.00%)



MICHIGAN STATE
UNIVERSITY

METRICS: GOOGLE ANAYLTICS

® Sessions

12

Mobile Device Info

Apple iPhone
Apple iPad

(not set)

Motorola XT907

RITIGIIRR~S: -~ I\ /!

Extension

Acquisition

Sessions

147

% of Total:
20.68% (711)

48 (32.65%)
33 (22.45%)

12 (8.16%)

Behavior

% New

New Users Bounce Rate
Sessions

60.54% 89 60.54%

Site Avg: % of Total: Site Avg:
52.88% 23.67% 53.02%
(14.49%) (376) (14.18%)

954.17% 26 (29.21%) 58.33%
60.61% 20 (22.47%) 51.52%

83.33% 10 (11.24%) 50.00%

43

Conversions

Goal Goal
Conversion Completions

Rate

1.99 00:01:20 0.00% 0

Site Avg: Site Avg: Site Avg: % of Total:
2.58 00:03:07 0.00% 0.00% (0)
(-22.99%) (-57.14%) (0.00%)

Avg. Session
Duration

1.73 00:00:42 0.00% 0 (0.00%)
2.64 00:02:31 0.00% 0 (0.00%)

00:00:45 0.00% 0 (0.00%)

Goal Value

$0.00

% of Total:
0.00% ($0.00)

$0.00 (0.00%)
$0.00 (0.00%)

$0.00 (0.00%)




METRICS: HOW T0O

 Set Up Landing Pages for Social/Web Promos

e Use Coupon Codes for Print / Online Coupons

» Measure Incremental Sales Vs. Same Time Last year
e Watch Gross Margin

e Measure Spending/Sweat Equity

 Put Different Offers on Radio/TV/Newsprint, Measure
Which One Sells Better

MICHIGAN STATE
UNIVERSITY

I Extension 44



METRICS: HOW T0O

e (Call to Action to Different Landing Pages
for Different Media

e Ask Floor Trafttic Where They Heard About
Company

e Use Different Phone Numbers for Different
Print Ads

MICHIGAN STATE

..........  Extension




METRICS: HOW T0O

e Use Constant Contact and Count
how Many Recipients Downloaded
Photos

e Measure Incremental Sales!

MICHIGAN STATE

..........  Extension




CONCLUSION OF ENTREPRENEURIAL
MARKETING

*Marketing Mathematics
*Anatomy of Advertisements

*Badvertising

*Websites / SEO
*Social Media
*Marketing Metrics
*Conclusion

MICHIGAN STATE :
UNIV[ISITYIEXtenSlon 2
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= Make Your
visit ojibwacasino.com @[/E%/A Own Moments!
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