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MSU is an affirmative-action,

equal-opportunity employer.
Michigan State University
Extension programs and
materials are open to all
without regard to race, color,
national origin, gender, gender
Identity, religion, age, height,
weight, disability, political
beliefs, sexual orientation,
marital status, family status or
veteran status.

The U.S. Department of Agriculture (USDA) prohibits discrimina-
tion in all its programs and activities on the basis of race, color,
national origin, gender, religion, age, disability, political beliefs,
sexual orientation, and marital or family status. (Not all prohibit-
ed bases apply to all programs.) Persons with disabilities who
require alternative means for communication of program infor-
mation (Braille, large print, audiotape, etc.) should contact
USDA's TARGET Center at (202) 720-2600 (voice and TDD).

To file a complaint of discrimination, write USDA, Director, Office
of Civil Rights, Room 326-W, Whitten Building, 14th and Indepen-
dence Avenue, SW, Washington, DC 20250-9410 or call (202)
720-5964 (voice and TDD). USDA is an equal opportunity

provider and employer.
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FOR ALL"
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El Departamento de Agricultura de los EE. UU. (USDA, siglas en
inglés) prohibe la discriminacioén en todos sus programas y activi
dades a base de raza, color, origen nacional, género, religion,
edad, impedimentos, credo politico, orientacion sexual, estado
civil o familiar. (No todas las bases de prohibicién aplican a todos
los programas.) Personas con impedimentos que requieran
medios alternativos de comunicacién para obtener informacién
acerca de los programas (Braille, tipografia agrandada, cintas de
audio, etc.) deben ponerse en contacto con el Centro TARGET de
USDA, llamando al (202) 720-2600 (voz y TDD).

Para presentar una queja sobre discriminacion, escriba a USDA,
Director, Office of Civil Rights, Room 326-W, Whitten Building,
14th and ludependence Avenue, SW, Washington, DC 20250-9410,
o llame al (202) 720-5964 (voz y TDD). USDA es un proveedor y
empleador que ofrece oportunidad igual a todos.

Form AD-475A (reviseD 3-88)
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Why Agritourism



Why Agritourism

Additional income to farms
Diversification

Education

Preservation

Increase community economic
activity



Direct Sales and Agritourism

0 200
L
Mies Total Income from Agri-Tourism and Recreational Services and

Value of Agricultural Products Sold Directly to Individuals
for Human Consumption: 2012

Dollars

Less than 99,999
100,000 - 499,999
500,000 - 1,499,999
1,500,000 - 2,499,999
2,500,000 - 4,999,999
5,000,000 or more

Where both income and direct sales

are confidential, the county value is set to zero,

Where either income or direct sales

are confidenital, the nen-confidential value is shown,

‘Where both income and direct sales

are not confidential, the combined value is shown. U.S. Department of Agriculture, National Agricultural Statistics Service

Direct Sales plus Agri-tourism & recreational services, such as farm or
winery tours, hay rides, hunting, fishing, etc.
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” 'rm vacations offer urbanites, looking for ways to reconnect
tothe land, a chance to experience an almost forgotten world.” USA Today

"People are looking for more than cookie-cutter vacations, and
agritourism is a way to help sustain small family farmers.” USA Today



Why Agritourism in MI?

Agriculture and tourism are the second
and third largest industries in MI

Department of
Agriculture & Rural Development
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COUNCIL

MI ranks 4% in
grape production
and 8™ in wine
grape production

Vineyard area has
doubled over the
last 10 years



Defining “Agritourism”



Defining Agritourism

Agritourism 1s a business
conducted by a farmer or
rancher for the enjoyment or
education of the public to
promote the products of the
farm and generate additional

farm income.
- D. Hilchey, 1993



Defining Agritourism

Activities that include
visiting a working farm or
any agricultural, horticultural
or agribusiness operations to
enjoy, be educated or be
involved in what is
happening on the locale.
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Defining Agritourism

"a commercial enterprise on a working farm
conducted for the enjoyment, education, and/or
active involvement of the visitor, generating
supplemental income for the farm”

~Vermont Farms! Association



Defining Agritourism

Agritourism defines the places where
agriculture and tourism connect.
Anytime a farming operation opens its
doors to the public and invites visitors
to enjoy their products and services--
that's agritourism.

~ Michigan Agritourism Association






Types of Agritourism

Farm Direct Sales

e Purchasing farm products at the farm
e CSA, Pick Your Own (PYO), farm stand

Education

e Classes

e Tours

e Tastings

e Farm-work experience

Entertainment

* Festivals

e Events

e Corn maze

® Petting farms

Hospitality

e Farm stays
e Ranch stays
e Qutfitter services

Recreational activities

e Fishing

e Hunting

e Wildlife viewing
e Horseback riding

Off-farm Sales and Events

e Farmers markets
e Agricultural fairs
e Harvest festivals




Sleigh Rides

Hay Rides

Pumpkin Patch
Christmas Tree Farms
Farm stands

Farm markets
Bed and Breakfast

Agritourism

Festivals

Tours

County Fairs
Wineries

Pick Your Own
Hands On Chores
Petting Zoo



Connecting Agritourism &
Community Development



The Community Capital Framework

Income, wealth,
security,

Built capital
Waler systems,
sewaers, utilities,
health systems
QOutcomes
Healthy ecosystems,
Cul'l:l.nll:npi‘tnl vibrant egana
CﬂEmWi‘ibﬂ. SCONOIMIeEs,
language, rituals, =Gt
traditional
crops, dress

Human capital
Sef-esteem,
education,
skills, health

Source: Emery and Flora 2006; revised graphic: C. Cox




Considerations

The protection of a community’s natural
environment and sustainable use of
renewable resources is imperative in
maintaining the quality of life for
residents and ensuring that future
generations live in healthy productive
surroundings.

Preservation of agricultural land 1s
important to the community.



Demand meets Supply equals

A ial U UiaT Sl
DEMAND SUPPLY
Disconnected consumers are  Family farms are no longer
looking for authentic the predominate source of
experiences where they can food production and are
connect to others, to place, looking for new markets to
and to history - Make a profit

- Keep the farm in the family

- Educate the general public
about the value of
agriculture



Local Benetfits ot Agritourism

Family farmers Agritourism is the
preserve land for fastest growing
future generations sector in the tourism
- Avoiding problems of industry
monoculture systems - $150 million in US

- Prone to weed infestation ..
* Prone to soil erosion
- Lack of diversification




Considerations
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Stay Healthy, Have Fun!

HANDS




Considerations

Zoning
Permits & Licenses
Insurance

Tax Issues



Moy Cenigenns Acicenmalhnge te
Operators

Marketing

Liability

Avallability and/or cost of insurance
Zoning

Signage

Safety

Networking with other operators

llllllllllllllllllllllllllllllllllllllllll



Tory Certicenns Accenmabnge te
Agritourism Professionals

Liability

Safety

Lack of consistent information on the
number of operations and their economic
impact

Marketing

Networking with other operators
Avallability and/or cost of insurance
Signage

Zoning NAP Az
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Community Examples
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http://www.blackstarfarms.com/media/?id=474
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[ CIDER MILL

WINERY
HOURS/MAP "~
N

Click Here to Sign Up ;
for our E-MNewslettar :

8614 North US 127
St Johns, Mi 48879 [
989-224.3686 i
cider@ujcidermill.com

dus
3 Uncle John's Cider Mill is pleased to bring you family fun and delicious
food in a friendly atmosphere. Stop in and enjoy some fresh donuts,

homemade pies, our famous apple cider and award winning wines.
There's something fun for everyone at Uncle John's!
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Home

Events & News

Corn Maze

Family Fun Area
Pumpkin Patch
Country Kitchen
Hours & Admission
Sponsors & Coupons
Group Events & Tours
Directions
Employment

Buy Tickets Online
About Us

Contact Us

Sign up for our E-Newsletter
for a Get Coupon!

e
Open for the Season:
Sept. 17 - Oct. 30, 2016

Fridays:
5 p.m. to Sp.m.

Saturdays:
12 p.m. to 9 p.m.

T am—

P

50240 MARTZ ROAD, BELLEVILLE, MICHIGAN 48111  (734) 260-0334

DeBuck's Corn Maze and Pumpkin Patch
OPEN FOR THE SEASON

court!! Bring your game face:)

With more than 13 acres of twisting and winding trails, DeBuck's Corn
Maze offers some of the best fall fun in the Detroit-Ann Arbor-Ypsilanti
area.

We also have a huge, 18-acre Pumpkin Patchl You can take a wagon ride
into the fields, where you can pick out pumpkins of every size, shape and
color to buy.

Qur Giant Corn Maze is actually 3 mazes with varying degrees of difficulty,
with a total of more than 5 miles of trails. For even more fun, try out Night
Maze. Bring your own flashlights, or rent ours.

Pumpkin Patch Fun!

In addition to acres and acres of beautiful pumpkins, we also have pedal go-kart
races, corn cannons, a petting farm, a super slide, and much more fun at the
Pumpkin Patch.

You'll also want to leave plenty of time to stop by Linda's Country Kitchen for a



Buffalo Ranch Weddlngs
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View Cal

EVENTS VISITING US WINERY DISTILLERY BREWERY CONTACTUS

: Wines, Beers and Spirits, hand-crafted
Wine Shop one bottle at a time.

FREE SHIPPING

on

of 12+ botties

Round Barn Brewery &
B WINE

> GIFTS | | 1 = § PUBLIC@)HOUSE

> APPAREL / M-y )

P ACCESSORIES R 4l ; L

P WINEMAKING | TaSting by F \‘
CAMP | reservation .

P FUN LABELS z : 5 e = LF NEW! DAILY SPECIALS
Sta rt ! n g = f W: $2 off pints for Beer Club Members

| A p r" 3 0 { | g . - Th: §5 Martinis & $3 off growler refills for
= . Beer Club Members
Customer Care |

Su: 56 Bloody Marys & Mimosas

CURRENT MENU (pdf}




Michigan Agritourism

Experience Our Local Farm Fun

Michigan Agritourism is a nonprofit
association that supports the agritourism
industry through promotion, education,
advocacy, problem resolution, and
networking. Our goal is to keep family farms

sustainable, support local economic growth,

and provide rich and unique experiences for

visitors to make lasting memaories.



http://www.michiganfarmfun.com/
http://www.michiganfarmfun.com/




For More Information

Michelle Walk

Michigan State University Extension
walkmich@msu.edu

Office: 906-635-6368

Cell: 906-440-4732
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