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Why Agritourism 
 

What is Agritourism 
 
Considerations 
 
Success Stories 
 

 
 



Why Agritourism 



Additional income to farms 
Diversification 
Education 
Preservation 
 Increase community economic 

activity 



Direct Sales and Agritourism  

Direct Sales plus Agri-tourism & recreational services, such as farm or 
winery tours, hay rides, hunting, fishing, etc. 
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"People are looking for more than cookie-cutter vacations, and 

agritourism is a way to help sustain small family farmers.” USA Today 
  



Agriculture and tourism are the second 
and third largest industries in MI 

 
 







Defining “Agritourism” 



Agritourism is a business 
conducted by a farmer or 
rancher for the enjoyment or 
education of the public to 
promote the products of the 
farm and generate additional 
farm income. 

 D. Hilchey, 1993 



Activities that include 
visiting a working farm or 
any agricultural, horticultural 
or agribusiness operations to 
enjoy, be educated or be 
involved in what is 
happening on the locale. 

 



"a commercial enterprise on a working farm 
conducted for the enjoyment, education, and/or 
active involvement of the visitor, generating 
supplemental income for the farm”  
 

 ~Vermont Farms! Association 
 
 

 
 



Agritourism defines the places where 
agriculture and tourism connect. 
Anytime a farming operation opens its 
doors to the public and invites visitors 
to enjoy their products and services--
that's agritourism.  
 

~ Michigan Agritourism Association 





• Farm stays 
• Ranch stays 
• Outfitter services 

Hospitality 

• Fishing 
• Hunting 
• Wildlife viewing 
• Horseback riding 

Recreational activities 

•Festivals 
•Events 
•Corn maze 
•Petting farms 

Entertainment 

• Classes 
• Tours 
• Tastings 
• Farm-work experience 

Education 

• Purchasing farm products at the farm 
• CSA, Pick Your Own (PYO), farm stand 

Farm Direct Sales 

• Farmers markets 
• Agricultural fairs 
• Harvest festivals 

Off-farm Sales and Events 



 Sleigh Rides 
 Hay Rides 
 Pumpkin Patch 
 Christmas Tree Farms 
 Farm stands 
 Farm markets 
 Bed and Breakfast 

 Festivals 
 Tours 
 County Fairs 
 Wineries 
 Pick Your Own 
 Hands On Chores 
 Petting Zoo 



Connecting Agritourism & 
Community Development 
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The protection of a community’s natural 
environment and sustainable use of 
renewable resources is imperative in 
maintaining the quality of life for 
residents and ensuring that future 
generations live in healthy productive 
surroundings.  

Preservation of agricultural land is 
important to the community. 



DEMAND 

Disconnected consumers are 
looking for authentic 
experiences where they can 
connect to others, to place, 
and to history 
 

SUPPLY 

Family farms are no longer 
the predominate source of 
food production and are 
looking for new markets to 

• Make a profit 
• Keep the farm in the family 
• Educate the general public 

about the value of 
agriculture 

 



 Family farmers 
preserve land for 
future generations 
• Avoiding problems of 

monoculture systems 
 Prone to weed infestation 
 Prone to soil erosion 
 Lack of diversification 

 

 Agritourism is the 
fastest growing 
sector in the tourism 
industry 
• $150 million in US 

 



Considerations 





About the farm 
About the farm products 
About the community 

 
 

Customer Service! 



 









Directional 
Safety 
Educational 



Zoning 
 
Permits & Licenses 
 
 Insurance 
 
Tax Issues 
 



Marketing 
Liability 
Availability and/or cost of insurance 
Zoning 
Signage 
Safety 
Networking with other operators 



Liability 
Safety 
Lack of consistent information on the 

number of operations and their economic 
impact 

Marketing 
Networking with other operators 
Availability and/or cost of insurance 
Signage 
Zoning 
 

 
 



Community Examples  



http://www.blackstarfarms.com/media/?id=474










http://www.michiganfarmfun.com/
http://www.michiganfarmfun.com/
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